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From a UK perspective, or in fact any country whose education system is publicly funded, our training in 

science, and perhaps the initial spark to pursue it, is facilitated by public money. The skills and expertise 

we have and will continue to develop throughout our careers are, at least in part, due to the support the 

public has knowingly or unknowingly provided. Therefore, we have a responsibility to guide and inform 

those who do not have the analytical skills we have honed through scientific pursuit, or the knowledge 

we have gained through years of study. Furthermore, by showing the general public the wider applications 

of the skills which science provides, we may inspire those who will form the future generation of scientists 

beyond those who would naturally pursue it.  

Additionally, in a society where more and more information is freely available to the public, data is often 

misunderstood - especially statistics and risk. Perhaps we have an added responsibility to use our skills in 

data analysis to inform the general public and speak up when ours or others’ data is misrepresented by 

lay audiences and the press.  

Some would argue that once our research is in the public domain we’ve set it free and, in doing so, we 

ourselves are free of responsibility for how it is interpreted and used. To a certain extent, in a world where 

information is so prolifically disseminated, it is impossible to expect scientists to remain under complete 

control of the reach, understanding and usage of their work. Nevertheless, with publishers and funding 

bodies increasingly asking for lay abstracts and greater patient participation, there seems to be more of 

an expectation that scientific research be both more participatory and accessible for a lay audience. In 

doing this, perhaps we will obviate some of the ability to misinterpret. 

On the flip side, the majority of research published in journals is not accessible to the general public, 

whether that be because they don’t have the skills to search for articles or because it is costly to read 

papers without a university or company affiliation. The latter is beginning to be addressed, with some 

publishers encouraging more open access research and initiatives such as Plan S. Nevertheless, there is 

more we can do to inform the public what we’re researching and why in an accessible way – both in 

terminology and feasibility. In the same way shareholders are informed of the progress and profits of a 

company, the public, the ‘shareholders’ of our education and research, should be informed about and 

involved in its progress, findings and future direction. At a time when the public is already saturated with 

new information, perhaps there should also be emphasis on succinctness.  

With public money funding our education and the push from funders and policy-makers towards more 

open source research and public engagement, involving as well as informing lay audiences of the outputs 

and direction of science research should undoubtedly be encompassed within the remit of social 

responsibility. 
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